VV/O & Product playbook

Put your CRO on autopilot

Turn hours of A/B testing, UX analysis, and reporting into seconds, with VWO Al.
Surface insights that you'd miss manually, and execute at rocketspeed!

6 ways to automate your CRO workflow

Full CRO automation
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Turn hours of campaign configuration, A/B math, and reporting into seconds with
one-click automations and visible reasoning.

@ Data-backed ideation

Understand whether you align with industry best practices, with UX audits. Specify
your goals, and get optimization recommendations instantly.

® Instant user behavior summaries

Summarize session recordings and heatmaps in a single click. Integrate with GA4/
Mixpanel to identify drop-off patterns and behavioral friction.

CJ/ Prompt-based campaign creation

Create entire campaigns with just a prompt. No coding required! Edit them using
natural language, and reduce IT dependency.

‘/IN Nuanced report analysis

Let Al analyze statistics and find hidden insights that you’d manually miss. Discover
conversion patterns, & get actionable insights to deeply understand UX.

o Detailed campaign summaries

Ask Al to summarize campaigns, fetch status updates, give next step
recommendations, or get campaign ideas based on the performance of past ones.

Al that is trustable and safe.

VWO Al doesn't guess, it shows what it thinks, so that you can trust it.
At VWO, we prioritize your privacy by ensuring our Al never trains on your
personal data and always keeps you in final control of every decision.



Built for growth teams

CRO experts & analysts Marketing Leaders & Execs

Analyze deeper, execute Know what's working & what's

faster, and boost | not, with bite-sized campaign
optimization velocity. summaries.

20+ prompts to get you started.
Click on them - Hit Enter - See the magic!

> Behavioral friction & UX diagnosis

Summarize last 30 days recordings to identify key patterns, navigation issues, & actionable insights.

Analyze heatmaps and session recordings for the last 30 days for the desktop version of [URL] and
identify conversion blockers, data-backed hypotheses, and top three A/B test ideas.

Identify and summarize all instances of rage clicks on the [URL] checkout page. Which specific
elements are causing the most frustration?

Analyze last 7 days session recordings to compare visitors who reached the final step 'Cart to Order
Confirmation' vs visitors who drop off a step before.

& Ideation & hypothesis generation

Help me come up with three impactful CRO test ideas to improve form submissions on this page:
[URL]? Look at heatmap data, scrollmaps, and clicks to identify friction points.

Based on all testing we have ran on [Brand] sites. Please recommend new testing ideas for this to
improve landing page and lead CVR.

Generate Multivariate A/B testing ideas for [URL] looking to optimize landing page CVR on the Start
CTA. Provide 2-3 testing ideas, reasoning why based on best practices and prior results.

I've attached a PRD/Wireframe for a new landing page. Based on CRO best practices, generate 3
optimization hypotheses we should consider before we even go live.

Analyze the results of my previous failed experiment [ID]. What alternative hypotheses can we test to
improve the same core concept?
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& Al-led campaign creation

| would like to create an AB test on URL: <url> Rewrite this hero headline to be value-focused. Focus on
‘Time Urgency' to increase CTA clicks without sounding spammy.

| would like to create an AB test on URL: <url> Simplify this highly technical pricing text into consumer-
friendly language and draft 3 alternative variations.

& Launch readiness check

Conduct a quality assurance review of this experiment (id: [X]). Validate tracking goals and calculate
required sample sizes before launch.

& Detailed campaign analysis

Conduct a detailed analysis of [Campaign Name/ID] and highlight the key insights and learnings.

Analyze the campaign based on device (desktop/mobile), visitor type (new/returning), and traffic
source. ldentify segments where variation is performing positively and is statistically significant.

Generate a chart showing the cumulative conversion rate over time for the control vs. variations in
[Campaign ID] to help me visualize the performance stability.

Analyze why Variation 1 is underperforming compared to the control.

Analyze the relationship between CVR and AQV for [Campaign Name]. Did the winning variation for
conversion rate negatively impact the [Metric name]?

Using the GA4/Mixpanel data, analyze the traffic behaviour on <segment_name> and identify if any
anomalies

& Executive reports

Give me a brief executive overview of my A/B campaigns with status running from the last 3 months.
Put it in a table

| want brief, executive summaries of all the tests | have running right now, with: Test name, URL, primary
metric, and the result compared to the [control]. Create a pdf for the report

Click on these prompts, head to VWO,

3 . Take me to VWO Al
and experience the magic!
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